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Based on the Q-Sort dataset collected in the two similar
surveys conducted in 2020 and 2025, this study aims to see if
there has been a change in major perception types of
political consumerism in Hong Kong’s catering sector before
and after the enactment of the National Security Law for
Hong Kong in 2020.
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Political consumerism can be defined as market-oriented engagements
emerging from societal concerns associated with production and
consumption. Acts of production and consumption are, therefore,
considered as more than purely private matters about business profit-
making and individual consumer preference based on cost-benefit analysis
when buying goods. Most prominent therein is the relationships among
goods offered on consumer market and political events and developments,
environmental and human rights problems and worries, and the ethics of
production and manufacturing practices.

Boström, M., Micheletti, M., & Oosterveer, P. (Eds.). (2019). The Oxford handbook of political 
consumerism. Oxford University Press.
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Political consumerism includes the related acts of boycotting
(punishing businesses for unfavorable behavior) and buycotting
(supporting businesses that exhibit desirable behavior).

Neilson, L. A. (2010). Boycott or buycott? Understanding political
consumerism. Journal of Consumer Behaviour, 9(3), 214-227.
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Q-methodology is used to investigate the perspectives of participants
who represent different stances on an issue. The instrumental basis of Q
methodology is the Q-sort technique, which conventionally involves the
rank-ordering of a set of statement from agree to disagree. Usually the
statements are taken from interviews and literature.

Brown, S. R. (1996). Q methodology and qualitative research. Qualitative health
research, 6(4), 561-567.
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Cluster analysis is aimed at uncovering as-yet-unknown groups of
objects; with analogous concepts being unsupervised pattern
recognition or numerical taxonomy. It is an exploratory technique, and
thus its primary aim is not to infer anything about population
parameters as most statistical methods do.

Landau, S., & Ster, I. C. (2010). Cluster analysis: overview. Á Á , 11(x12), x1p.



The practical steps in conducting cluster analysis using Q-Sort data

To compile a Q-population (Concourse) on the basis of literature review and expert opinion

To extract the Q-samples (49 statements) from the Q-population

To select  36 participants in the P-samples (P-set)

To generate the Q-Sorts using the Q-Sortware program

Custer analysis by using the SPSS program

Interpretation of the findings
9



Q-sort Dataset
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The Q-sortware is a very easy to use tool for on-line data collection mainly based on Q-methodology.
https://qsortware.net/
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The P-Samples 
(It consists of 36 respondentsby using purposive sampling technique)

Age Female male Total

Below 34 6 5 11

34 and under 55 9 7 16

50 and above 5 4 9

Total 20 16 36

Note:The sex-ratio in each age bracket is aligned with the respective figures in Hong Kong Population 
Census 2021.



12

The Q-Samples
(The set was extracted from a concourse of 97 statements to 49)

Perception type Q-Statement and code 
1 Digital Media Use DMUS9, DMUS24, DMUS26, DMUS31,

DMUS32, DMUS37, DMUS40, DMUS48

2 Hedonism HS16, HS17, HS21, HS25,

HS33, HS35, HS45, HS49

3 Ideology IS43, IS1, IS6, IS7, 

IS13, IS20, IS22, IS34, IS46

4 Non-political factor NPFS3, NPFS5, NPFS8, NPFS10, 
NPFS14, NPFS18, NPFS41, NPFS44

5 Political efficacy PES11, PES12, PES15, PES19,
PES23, PES28, PES36, PES47

6 Political interests PIS2, PIS4, PIS27, PIS29, PIS30, 
PIS38, PIS39, PIS42
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Perception 

type
Code Q statement

Reference 

sources

Digital 

Media Use

DMUS9
I will post pictures on social media if I participate in political consumerism 

activities.

Becker and 

Copeland (2016)

DMUS24 I like to share political consumerism information on social media. Expert Comment

DMUS26
I participate in political consumerism activities for or against a particular 

restaurant (or a group of restaurants) is based on my friend's recommendation.
Copeland (2014)

DMUS31

Before I made my choice of restaurants, I always used social media to check their

political background.

Hong Kong and 

Macao Affairs 

Office of the 

State Council 

(2020) 

DMUS32
I boycott or buycott a restaurant because celebrities with different political 

opinions promote or degrade this restaurant in the media.
Expert Comment

DMUS37 I always follow IG or Facebook with a similar political background restaurant.
Becker and 

Copeland (2016)

DMUS40
It is important to get information about the restaurant's political background from 

social media.

Becker and 

Copeland (2016)

DMUS48
I share my political consumerism experience on social media. Becker and 

Copeland (2016)

Hedonism HS16
Being able to Participate in political consumerism activities is part of my happy 

life.

Hoffmann et al. 

(2018)

Two selected percept types with their Q-Statements and with source references  
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Perception 

type
Code Q statement Reference sources

Non-

political 

factor

NPFS3
I am more likely to eat at a restaurant with strong political affiliations even if I 

disagree with their politics because of their food tastes.

Kam and Deichert 

(2020)

NPFS5
When I participated in political consumerism activities, the menu pricing of a 

restaurant is important to me.

Kam and Deichert 

(2020)

NPFS8
A variety of food selection is also an important consideration in political 

consumerism.

Kam and Deichert 

(2020)

NPFS10 Restaurant service is also an important consideration in political consumerism.
Kam and Deichert 

(2020)

NPFS14

Political consumerism, which could be considered as a form of political

abduction, signals a tear in Hong Kong’s social fabric.

Liaison Office of 

the Central People’s 

Government in the 

Hong Kong S.A.R. 

(2020)

NPFS18
Hong Kong's over-reliance on food imports from mainland China, making it 

difficult to become self-sufficient in running a restaurant business.
RTHK (2020)

NPFS41
When I participate in political consumerism activities, I do not mind waiting to 

be seated longer than other restaurants.
Expert Comment

NPFS44
Restaurant location is an important consideration in political consumerism 

activities.

Kam and Deichert 

(2020)



Screenshot of a the Initial soring of the Q-Sortware survey 
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Screenshot of a final sorting in the Q-Sortware survey 
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Q-sample 

(Statement 

code)

9 HS49

8 HS45 PES47 IS43

7 PIS42 PIS39 PIS30

6 IS46 NPFS41 IS34 PIS29 PIS38

5 HS35 PES28 HS33 PIS27 PES36

4 DMUS37 DMUS26 HS25 HS21 PES23 NPFS18 NPFS44

3 DMUS32 IS22 DMUS24 IS20 PES12 NPFS14 NPFS10

2 DMUS40 DMUS31 HS17 IS13 PES19 IS7 PIS4 IS6 NPFS5

1 DMUS48 DMUS9 PES15 PES11 HS16 IS1 NPFS3 PIS2 NPFS8

Score -4 -3 -2 -1 0 1 2 3 4

Rating scale
Strongly

Disagree
Disagree

Moderately

Disagree

Mildly 

Disagree

Neither Agree

nor Disagree

Mildly

Agree

Moderately 

Agree
Agree

Strongly 

Agree

A Q-sample completed by respondent 7 (R7)

The respondent claimed that her perception type was “Non-political factors”. However, the average score for 
this perception type is   (4+4+3+3+2+2+2-1)÷8=2.375; and the average score for “Digital Media Use” , which she 
was disagree and even strongly disagree with, is (-4-4-3-3-3-3-2-1)÷8=-2.875. And thus, the respondent’s Q-
sample shows a fusion of the six perception types. I would call her perception type as “Politically Taciturn and 
Economically Rational ”.
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The original Q-Sort dataset 2025 (Variables: Statements; Cases: Respondents)
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Obs R1 R2 R3 R4 R5 R6 R7 R8 R9 R10 R11 R12 R13 R14 R15 R16 R17 R18

DMU -2.75 -2.00 -0.13 -3.00 -1.25 -0.75 -2.88 -2.50 -2.50 -0.63 -2.38 -1.50 -2.00 -0.13 -1.88 -1.88 -1.25 -1.63 

H -0.50 -0.75 -0.75 2.88 0.50 -0.25 -0.75 -0.88 -0.25 -1.38 -1.00 0.38 0.38 -0.13 -0.50 0.13 1.00 -0.13 

I 0.22 0.67 -0.78 0.67 0.44 1.00 0.11 2.22 0.89 0.11 0.11 0.00 -0.33 -0.22 -0.33 1.00 1.11 0.56 

NPF 1.63 0.50 1.25 0.75 0.75 -1.13 2.38 0.13 0.50 0.88 1.13 1.00 0.50 0.00 1.13 0.88 0.00 0.13 

PE 0.63 -0.13 0.88 -0.63 -0.75 -0.13 0.00 -0.13 -0.25 0.88 0.50 0.63 0.25 0.75 0.88 0.38 -0.38 1.50 

PI 0.75 1.63 -0.38 -0.75 0.25 1.13 1.13 0.88 1.50 0.13 1.63 -0.50 1.25 -0.25 0.75 -0.63 -0.63 -0.50 

Obs R19 R20 R21 R22 R23 R24 R25 R26 R27 R28 R29 R30 R31 R32 R33 R34 R35 R36

DMU -1.75 -2.25 -1.00 -1.75 -2.50 -3.00 -2.25 -2.38 -2.25 -2.63 -2.88 -3.00 -3.00 -2.75 -1.38 -2.75 -2.88 -3.00 

H 0.38 -1.13 -2.13 -1.00 -1.25 -0.75 -1.00 -1.00 -1.25 2.50 2.50 -0.25 -0.13 0.00 0.25 1.25 -0.75 -0.25 

I 1.11 1.44 1.00 0.11 0.33 0.33 0.67 0.78 2.44 0.33 0.11 0.89 0.56 0.67 1.44 0.22 0.67 0.33 

NPF -0.88 0.50 0.88 0.00 2.63 2.25 2.00 1.75 0.25 0.00 0.63 2.13 2.13 1.50 0.00 1.13 2.63 2.63 

PE 0.63 1.25 -0.38 1.25 -0.13 0.00 -0.13 0.38 -0.38 -0.50 -0.38 -0.63 -0.25 -0.13 0.13 -0.25 -0.13 -0.13 

PI 0.38 0.00 1.50 1.38 0.88 1.13 0.63 0.38 0.88 0.25 0.00 0.75 0.63 0.63 -0.63 0.38 0.38 0.38 

The Q-Sort dataset Transposed 2025
Variables: Respondents; Cases: perception types (The average of statement in each of the six perception types)
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The Q-Sort dataset Transposed 2020
Variables: Respondents; Cases: perception types (The average of statement in each of the six perception types)

Obs R1 R2 R3 R4 R5 R6 R7 R8 R9 R10 R11 R12 R13 R14 R15 R16 R17 R18

DMU -0.25 0.75 -0.50 0.38 0.50 -0.38 1.00 -0.63 -1.50 0.00 1.25 -1.13 0.25 -0.88 0.13 -0.50 -0.75 -0.38 

H 1.63 -0.25 0.13 -0.13 -1.00 0.63 -0.50 -0.13 -0.88 -0.88 -1.38 -0.25 -1.13 -0.63 -0.50 -1.25 -1.13 -1.00 

I 0.33 0.67 0.56 0.56 1.00 0.11 0.22 0.78 -0.44 -0.22 -0.56 0.11 1.00 1.22 0.56 0.22 -0.33 -0.78 

NPF -1.00 -0.63 -0.50 -0.38 -0.50 -0.25 -1.88 -0.88 1.00 0.63 0.38 -1.00 -1.13 -1.25 -1.88 0.75 1.13 0.38 

PE 0.00 -0.13 0.00 0.13 -0.50 -0.63 0.63 0.75 0.75 0.88 0.13 0.38 0.25 0.00 1.38 -0.38 0.13 0.25 

PI -0.75 -0.50 0.25 -0.63 0.38 0.50 0.50 0.00 1.13 -0.38 0.25 1.88 0.63 1.38 0.25 1.13 1.00 1.63 

Obs R19 R20 R21 R22 R23 R24 R25 R26 R27 R28 R29 R30 R31 R32 R33 R34 R35 R36

DMU 0.75 -0.38 0.25 -0.25 -0.75 -0.75 -1.50 -0.13 1.00 1.25 1.13 0.63 0.25 0.50 0.13 1.00 0.00 0.63 

H -0.88 0.00 0.25 -0.13 -0.88 -1.38 0.13 0.00 -1.00 -0.75 -0.50 -0.38 0.13 -0.75 -0.50 -0.63 -0.50 -0.13 

I 0.33 -0.11 0.44 0.44 -0.11 -0.56 0.00 0.33 1.11 0.11 1.67 1.00 -0.11 0.89 0.11 -0.22 -0.33 0.11 

NPF -0.88 -1.13 -0.38 1.88 0.63 1.25 0.25 -0.25 -1.25 -0.38 -1.00 -0.88 -1.25 -0.88 0.00 -0.25 0.00 -0.75 

PE 0.63 0.50 -0.38 -1.25 0.25 0.63 0.50 0.38 -0.13 0.63 -0.75 -0.50 0.38 0.00 0.25 -0.38 -0.25 0.38 

PI 0.00 1.13 -0.25 -0.75 0.88 0.88 0.63 -0.38 0.13 -0.88 -0.75 0.00 0.63 0.13 0.00 0.50 1.13 -0.25 



Dendrogram of 
Hierarchical Cluster Analysis 
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2020 Perception Types (Z Scores)
Dendrogram Average Linkage (Between Groups): Rescaled Distance Cluster Combine

Cluster A_2020 Cluster B _2020 Cluster C_2020 Cluster D_2020
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Average score

Cluster A (21) Cluster B (2) Cluster C (12) Cluster D (1)

DMU 0.27 -0.31 -0.31 -0.25 

H -0.40 1.13 -0.85 -0.13 

I 0.59 0.22 -0.27 0.44 

NPF -0.90 -0.63 0.51 1.88 

PE 0.19 -0.31 0.23 -1.25 

PI 0.17 -0.13 0.73 -0.75 

Average score for the six typical perception types by respondent clusters 
in 2022
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2025 Perception Types (Z Scores)
Dendrogram Average Linkage (Between Groups): Rescaled Distance Cluster Combine

Cluster A_2025

Cluster B_2025 Cluster C_2025

Cluster D_2025
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Average score

Cluster A (24) Cluster B (7) Cluster C (2) Cluster D (3)

DMU -2.33 -2.16 -1.25 -0.29 

H -0.61 1.55 0.06 -0.75 

I 0.64 0.62 1.06 -0.30 

NPF 1.30 0.46 -1.00 0.71 

PE 0.20 -0.39 0.25 0.83 

PI 0.72 -0.16 0.75 -0.17 

Average score for the six typical perception types by respondent clusters 
in 2025
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Average score for the six typical perception types 
by the two largest respondent clusters in 2020 and 2025

Average score

2020 2025

Cluster A (21) Cluster C (12) Cluster A (24) Cluster B (7)

DMU 0.27 -0.31 -2.33 -2.16 

H -0.40 -0.85 -0.61 1.55 

I 0.59 -0.27 0.64 0.62 

NPF -0.90 0.51 1.30 0.46 

PE 0.19 0.23 0.20 -0.39 

PI 0.17 0.73 0.72 -0.16 

Ideological 

Communitarianism

Bounded Rationality
Politically Taciturn 

and Economically 

Rational 

Politically Taciturn 

and Hedonism



Conclusion

27



28

1. Two major perception types of political consumerism in Hong Kong
Catering Sector are “Ideological Communitarianism” and “Bounded

Rationality” identified in the 2020 survey.

2. Two major perception types of political consumerism in Hong Kong
Catering Sector are “Politically Taciturn and Economically Rational” and

‘Politically Taciturn and Hedonism”

3. A significant changes in the major perception types of political consumerism,

especially in “Digital Media Use DMU”, such changes may be due mainly to

the enactment of the National Security Law for Hong Kong on 30 June 2020.

4. Since most of the people participating in political consumerism activities 

were economic rational, the adverse business impacts on restaurants  were 

limited.



Thanks 
for your attention
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A 10-minute open floor discussion
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